
 

       
 
 
 

 
Would you thrive at writing compelling copy to give voice to an organization that helps young 
people pursue their dreams? 
 
Can you use the power of storytelling to convert leads into customers and attract partners? 
 
Can you translate organizational priorities into impactful messages tailored to a variety of 
audiences? 
 
Then you might just be the person we have been looking for! 

 
 

What we do: 
 

Futurpreneur Canada (formerly the Canadian Youth Business Foundation, or CYBF) has been fuelling the 
entrepreneurial passions of Canada’s young enterprise for nearly two decades. We are the only national, non-
profit organization that provides financing, mentoring and support tools to aspiring business owners aged 18-
39. Our internationally recognized mentoring program hand matches young entrepreneurs with a business 
expert from a network of more than 2,800 volunteer mentors. 
 
Futurpreneur Canada is a founding member of the G20 Young Entrepreneurs’ Alliance, the Canadian member 
of The Prince’s Youth Business International, and the Canadian host of Global Entrepreneurship Week. 

www.futurpreneur.ca.  Futurpreneur   @Futurpreneur 
 

 

What you will do: 
 

As the Content Copywriter you will help tell the story of Futurpreneur Canada’s brand, mission, vision and 
activities by crafting persuasive copy that engages entrepreneurs, business mentors, partners and funders 
alike. You will also build our culture of open communication through internal communications and by facilitating 
employee-generated communication.  

 

 
Key Areas of Accountability and Duties: 
 
Marketing Communications Copywriting 

 Develop creative content that showcases the value of Futurpreneur Canada’s programs and initiatives 
across all platforms, including promotional collateral, digital and email marketing, social media content 
and advertisements; 

 Develop integrated marketing communications campaign copy that promotes our brand and engages 
target audiences; 

 Create marketing communications templates and tools for local teams to use in promoting 
Futurpreneur Canada offerings in their regions; and 

 Develop content that promotes our thought leadership activities, including learning sessions, 
independent research, roundtables and annual summit events. 

 
Corporate and Brand Communications 

 Plan, manage and develop Futurpreneur Canada’s annual review from creative concept through to 
content development, scheduling and production; 

 Develop and coordinate corporate messaging, letters and reports to stakeholders, presentations, video 
scripts, speeches and speaking points for the senior team; 

 
Content Copywriter 

12 MONTH CONTRACT 

http://www.futurpreneur.ca/
https://www.facebook.com/futurpreneur
https://twitter.com/search?q=futurpreneur&src=typd


 Support public relations and media outreach efforts by creating key messages, backgrounders, matte 
stories, media tip sheets, checklists and position statements; 

 Support Corporate and Public Affairs colleagues in refining and editing funding proposals and 
templates, helping to package and present powerful, attention-grabbing messages and tools; 

 Promote our strategic priorities among employees and external audiences across all platforms; 

 Compose day-to-day and larger-scale website, microsite and intranet content; 

 Support the development and dissemination of entrepreneur and mentor success stories, blog and e-
newsletter content; 

 Ensure consistency of brand messaging in all external communications and promote adherence to 
guidelines; 

 Track, maintain and disseminate up-to-date metrics that measure our impact in communities and 
across Canada; and 

 Proofread, fact check and copyedit the work of others. 

 
Leadership 

 Participate in cross-functional project teams and provide communications expertise in the 
development and delivery of projects. Ensure clear and concise messages are created and provided in 
the appropriate avenues to our larger network; 

 Contribute to developing and implementing marketing and communications plans for community, 
provincial, national and international initiatives; 

 Assist with brand-building and crisis management to ensure our messaging remains consistent 
organization-wide and our reputation remains positive; and 

 Support development, maintenance and use of tools, templates and guidelines to support a consistent 
brand, including a style guide for tone and commonly used words. 

 
 

Why you will succeed? You bring with you: 
 Undergraduate degree in Communications, Marketing, Journalism or Business 

 Minimum 6 years of relevant work experience in communications roles 

 Ability to work collaboratively in a team environment 

 Ability to develop and oversee project plans, coordinating team members and responsibilities, 
budgeting, reporting, measurement 

 Excellent verbal and written skills in English with a strong attention to detail; French is an asset 

 Flexible, independent, creative and self-motivated  

 Strong interpersonal, problem-solving and leadership skills 

How you can apply: 

If you think this position was meant for you and you have the experience and skills to get the job done please 
submit your cover letter, outlining salary expectations, and resume with “Content Copywriter” in the subject line 
by October 31, 2014, in confidence by email to careers@futurpreneur.ca, or by mail to Human Resources, 133 
Richmond Street West, Suite 700, Toronto ON M5H 2L3.  

We thank all applicants for their interest. We will acknowledge receipt of all applications received by 
email. No phone calls or agencies please. 
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