
           

 

 

 
 

 

2015 Delegate Profile 
 

Name: Luc Bohunicky 

Personal  
Motto: 

“What would you do if you knew you  
could not fail?” 

Location: Winnipeg, Manitoba 
Twitter: @BohunickyCorp  
LinkedIn: https://ca.linkedin.com/in/lucbohunicky  

 

My Company 
Name: Consultica  
Founded: 2014 
Website: www.consulti.ca  

 

Life as an Entrepreneur 

The Trigger: Why did you become an entrepreneur? What prompted you to take that first 
step? How did you develop the concept for your business? 

Becoming an entrepreneur was less of a decision, and more of a calling. From the age of 7 
years old, I clearly recall events and activities where my entrepreneurial spirit was first 
tested.  
 
I’m a firm believer in doing what I love to do. Entrepreneurship is not a full-time job, nor is it 
a part-time job, it is a lifestyle. With the notion of ‘job design’ well in mind, software was a 
natural fit from both an interest and career opportunity perspective. Today, my team is 
creating products that are helping businesses, marketers and developers to change the 
world; in doing so, we’ve found our purpose.  
 

Describe your greatest accomplishment/most rewarding moment of your career as an 
entrepreneur? 

In 2013, as the President of the entrepreneurship student group at the University of 
Manitoba known as ‘CEO Manitoba’, I created an event called ‘Start-Up Crawl’. The event is a 
field-trip for the aspiring, academic entrepreneur, exposing students to the people and places 
that make innovation happen within our ecosystem.  
 
To see students change career paths, change their lives and ultimately pursue their dreams, 
from something you’ve created personally, is an unimaginable feeling which motivates me 
today to replicate and build upon. 
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Please describe your next challenge or plans for your business or for yourself as an 
entrepreneur: 

Our plan as a newly established software company is to build a brand and reputation that 
attracts those who believe what we believe, whether it be team members, strategic partners, 
or clients. When we’ve succeeded here, we’ll exceed everywhere.  
 


